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TWO OF THEM WERE BORN OUT OF TRAGEDY BECAUSE OF THE

death of someone who left the earth at a much earlier age than they should have. Two are

influenced by the desire to make things better for needy kids. All are powered by the need

to take a bad situation and make it infinitely better.

They are the leading charity golf tournaments that have become annual—and impor-

tant—fixtures on the New Jersey golf calendar. They include the Steven A. Cox Charity

Classic, the Val Skinner Foundation LIFE Event, and two tournaments associated with

former Philadelphia Eagles quarterback and current ESPN football analyst Ron

Jaworski—the Acme Fall Golf Classic and the Ron Jaworski Celebrity Golf Challenge.

They’re all great endowers to the causes they benefit.
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Worthy Causes BY BOB SELIGMAN
Several New Jersey charity events
have raised millions for charitiesWorthy Causes

The Val Skinner Foundation LIFE
Event draws a large group of LPGA
Tour players to fight breast cancer.
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ing relationship with our three
charity beneficiaries. When
you grow and become as large
as it became, you appreciate a
simpler time when the event
had a more intimate feel.”

Even with the downsizing,
the Cox Classic will hardly be
minuscule. Marion says 240-260 golfers are expected to
tee it up this year. It still remains a very tough tourna-
ment to get into.

Corporate sponsorship remains the primary key to
open the door. Packages range from $2,500 to upwards
of $20,000, depending on how much golf and visibility a
company wants. Individual spots are based upon avail-
ability. Information can be attained on the event’s web
site, www.coxcharityclassic.com.

Val Skinner LIFE Event
The Val Skinner Foundation LIFE Event stands for

LPGA Pros In the Fight To Eradicate Breast Cancer,
which is what the annual charity tournament is all about.

It’s also about the memory of Heather Farr, a promis-
ing LPGA player who died of the disease at 28 and
whose early loss stimulated Skinner to start thinking
about holding the event. Part of that genesis was because

Skinner, herself a former
LPGA player, says Farr was
initially misdiagnosed four
years before her passing. The
common mindset then,
according to Skinner, was that
breast cancer only happened
to women over 40.

“Obviously that’s not true,” says New Jersey resident
Skinner. “Today, it’s fortunate that we’re seeing more
young women who are diagnosed properly at earlier
stages. That was the goal of this initial launch and cer-
tainly to get a message to this younger generation to be
proactive. We’ve created a number of programs through
our benefactors to do that.”

Another key thrust in the development of the LIFE
Event was Skinner’s own breast cancer scare in 1999
when she was 38. Thankfully, the tumor was benign. 

“It just made sense to me to push harder,” says
Skinner. “That was when it all sort of came together in
my mind in having a blueprint of an idea.”

The blueprint was completed the following year when
she was honored by the Susan G. Komen Foundation at
the LPGA’s 50th anniversary fete for earlier work she
had done for breast cancer. That evening she met both
Diane Balma, a breast cancer survivor who was part of

Val Skinner (left) gathers

LPGA players for some

final instructions before last

year’s LIFE event. 
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Steven A. Cox Charity Classic
The Cox Classic honors

Steven A. Cox, who died in
1991 at age 32 from bone can-
cer. Even though he didn’t
have children—he was recent-
ly married at the time of his
death—the Cox Classic has
raised approximately $6 million for health-related chil-
dren’s charities.

“The reason we selected children’s charities was
Steve’s love of kids,” says Mike Marion, the event’s tour-
nament director. “He had lots of children in his extended
family—nieces and nephews—and they all truly adored
him.”

The Classic was born from humble beginnings. In
1990, while Cox was still alive but suffering from the
disease, eight employees at AT&T, where Cox was a
marketing executive, decided to hold a 54-hole golfathon
by taking pledges around the office to raise money for
Cox and his wife so they could have some fun and get
their minds off of the struggle.

The group raised $2,800, which they converted into $1
bills. They put the money in a duffle bag, went to Cox’s
home, and dumped the proceeds over him and the living
room floor.

Cox died the following
year, but the initial efforts
were the embryo of what was
to follow.

“At his funeral several of us
were realizing how tragic his
loss was and that we had to do
something to honor him,” says

Marion. “He had interest and fun in golf, so it was an
appropriate way to remember him.”

Over the years the Cox Classic grew in size and mag-
nitude. It has benefited such high-profile charities as the
Tomorrow’s Children’s Fund, the CJ Foundation for
SIDS, and the Imus Ranch and has been held at multiple
locations like Fiddler’s Elbow and New Jersey National,
among others. 

But this year, as it prepares for its 18th annual outing
on September 17, the event is changing course and
downsizing. The 36-hole Royce Brook Golf Club in
Hillsborough will be the sole site of the event. There will
be a new beneficiary, St. Jude Children’s Research
Hospital in Memphis, Tennessee, which was suggested
by Cox’s father.

“It had become so large that we looked for the oppor-
tunity to reboot the event. Change is good and we were
ready for that,” says Marion. “We had a long and fulfill-

Ron Jaworski (yellow shirt) is

flanked by Joe Theismann

and Michael Strahan at the

Celebrity Challenge. 
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Jaworski Celebrity Golf Challenge and the Acme Fall
Golf Classic, serve youth through the Jaws Youth Fund.
Jaworski has held the events since 1985 and has raised
about $1.6 million for the fund. 

“It was a good way to give back to the community,”
says Jaworski, an avid golfer and South Jersey resident.
“They’ve gotten bigger and better every single year,
where now they now have a high national profile.”

The Celebrity Challenge is the bigger of the two
tournaments. This year it will be held May 20-21 at
Atlantic City Country Club and will be hosted by
Harrah’s, UPS, and Acme Markets. Celebrities expect-
ed to attend this year include Joe Theismann, Marshall
Faulk, Sterling Sharpe, and Rich Gannon. Many other
high-profile athletes are also likely participants. The
Fall Classic, also sponsored by Acme Markets
(“they’re very community oriented,” says Jaworski), is
more of a local event, but previously has had sports
celebrities like Dave Schultz, Mike Quick, and Joe
Pisarcik. It will be held September 26 at Jaworski’s
own Valleybrook Country Club in Blackwood.

The money raised for the Jaws Youth Fund is adminis-
tered by the United Way, which is devoted in part to help-
ing children and youth succeed. Jaworski has been
involved with the organization since entering the

National Football League.
“I understand what a great group it is and what great

work they do. They keep their administrative costs down
so more money can go to work in our communities,”
says Jaworski. 

Unlike the Cox and LIFE Event tournaments, there are
no personal tragedies involved. But Jaworski says it’s
still a tragedy that a lot of kids need help. 

“As happy as I am that we’re able to help people,
there’s still a lot more that need help and there’s still a
long way to go,” says Jaworski.

The Celebrity Challenge has been “sold out forever”
says Jaworski and is oriented towards sponsorship
packages. Individuals can only purchase a foursome,
depending upon availability. The Acme Classic offers
both. Foursomes range from $800 to $4,000, depend-
ing on the level of sponsorship. Individual spots cost
$200 each.

Information on both events can be attained at
www.jawsyouthfund.org. For more information on the
Challenge, call 888-505-7070. For more information on
the Fall Classic, call 856-963-2720. ■

Bob Seligman is a freelance writer specializing in golf
from Suffern, New York.
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the legal team for the
Komen Foundation, and
Nancy Brinker, Susan G.
Komen’s sister and the
founder of the organization
that bears that name.
Skinner told them of her
interest in raising money for
a young wo- man’s breast cancer initiative. When she
received the Komen group’s support, the rest, as Skinner
says, was history.

The LIFE event started that year. Since then, it has
donated more than $4 million to breast cancer-related
causes. 

“We’ve been able to maintain making the largest dona-
tion to breast cancer throughout the country from a sin-
gle-day golf event, and we’ve been able to do that con-
sistently over the last seven years,” says Skinner.

“The LIFE event is a legacy to our tour players that we
have lost to breast cancer and also the LPGA Tour and
family who have been devastated by some of these diag-
noses,” adds Skinner. “Because we can do something
about it through our sport with my leadership and many
of my fellow professionals who have joined on, we’ve
been able to do that.

“We’ve built a valuable
friendship with the Cancer
Institute of New Jersey [one
of the benefactors] and the
Susan G. Komen Founda-
tion [the LPGA’s national
charity]. Hopefully we are
making a difference in this

fight and have somewhat a leading vision in this young
women’s initiative to get to that younger generation so
that they can be ahead of the game.”

This year’s event will be held May 21 at Ridgewood
Country Club in Paramus, and will feature a field of
approximately 25 LPGA stars, including Nancy Lopez,
Meg Mallon, Beth Daniel, Karrie Webb, Helen
Alfredsson, and others. Like the Cox Classic, the LIFE
event is very tough to get into. Sponsors fill virtually all
the foursomes/tee times. Various packages are available.
Individual spots, if available, cost $1,500 per person. 

For more information on the Val Skinner Foundation
LIFE Event call 866-882-LIFE or visit the official web
site at www.valskinnerfoundation.org.

Tournaments for the Jaws Youth Fund
Ron Jaworski’s two annual golf tournaments, the Ron

Royce Brook Golf Club will be

the site of this year’s Cox Classic,

which will benefit St. Jude

Children’s Research Hospital.  
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